
t Key Results  MyMarketingLab facilitates repeated exposure to course content via reading, videos, online  
discussions, and assessments. there is a positive correlation between MyMarketingLab quiz 
scores and final project grades. 

Text
Marketing: Real People, Real Choices, 7e, Michael R. Solomon, 
Greg W. Marshall, and elnora W. stuart 

Implementation
principles of Marketing follows the distribution of goods and 
services from the producer to the customer. Course topics  
include the significance of marketing in our economic system, 
the roles of business/consumer/and government, the markets 
for consumer and industrial goods, the wholesaling and retailing 
of consumer and industrial goods, and the marketing policies 
and practices of business firms. It is a requirement for business 
and graphic design majors.

My initial reasons for adopting MyMarketingLab were to supple-
ment my lecture and to ensure that my students have sufficient 
exposure to all of the course content. I’ve since discovered how 
much more it offers.

For each chapter, students complete a reading assignment, 
watch videos, engage in discussions, and then take a chapter 
quiz—each is done using MyMarketingLab. discussion topics 
are pulled from both the textbook and outside sources, and  
I post three questions on the discussion board to get things 
started. students are required to answer one question and 
to respond to one student’s answer to a different question. 
Grades are based on the quality of the responses. Chapter 
quizzes are timed, and students are allowed one attempt at 
each quiz. I also make the study plan available and encourage 
students who are struggling to use it before they attempt the 
chapter quiz.

Because I administer quizzes via MyMarketingLab, I save more 
than six hours of class time over the course of the semester. 
With those extra hours, I am able to incorporate a compre-
hensive group project on the stp (segmentation, targeting, 
and positioning) process and product creation—and allow the 
groups to meet during class time. In addition, I’ve gained peace 
of mind. I no longer worry if a class discussion goes off topic or 
longer than anticipated. all of the course content is reinforced 
and easy to find in MyMarketingLab. Finally, MyMarketingLab’s 
coordinator course feature enables course consistency across 
all course sections.

Assessments
48 percent MyMarketingLab chapter quizzes (16)

32 percent MyMarketingLab discussions (16)

20 percent Capstone marketing plan/research paper
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“I’ve gained peace of mind in lecture. 
I no longer worry if a class discussion  

goes off topic or longer than anticipated.  
All of the course content is reinforced  
and easy to find in MyMarketingLab.” 



Results and Data
When I reviewed the relationship between MyMarketingLab 
quiz performance and the quality of the capstone marketing 
plan (the final assessment for the course), I found that students 
who performed well on the quizzes also submitted a higher-
caliber marketing plan (figure 1). 

The Student Experience
MyMarketingLab benefits my students. I make all of the course  
content available on the program at the beginning of the  
semester so that students have the resources to work ahead  
if they so choose. In addition, they appreciate the structure  
that MyMarketingLab provides. students know exactly what 
to expect, and some have commented that they enroll in my 
courses because of that. 

specifically in my online courses, students are more engaged 
and ask better questions than they did before I adopted  
MyMarketingLab. and they like it! one student offered the  
following positive feedback: “I am genuinely disappointed you 
are not offering any other courses necessary for my degree.”

Conclusion
MyMarketingLab provides a comprehensive presentation of 
course material and assessment. It enables students to engage 
multiple times in the course content and thereby gain a  
stronger understanding of course concepts. 

Submitted by Pamela Weldon  
Lehigh Carbon Community College
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Figure 1.  Correlation of Average MyMarketingLab Quiz Score and Capstone Marketing Plan Grade

“Students are more engaged  
and ask better questions than they did  
before I adopted MyMarketingLab.” 

r = 0.483 
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